
   The specials listed inside are offered through FEBRUARY 28, 2010. All items on this special are net and are    
    not subject to any additional discounts. Mention of brand name is for reference only. 
    Terms: Net 10 EOM   Minimum order $75

     Important Numbers: Customer Service: Ext. 223   Returns, Errors, and Questions

     Accts. Receivable:  Ext. 233, 224, or 206; For payments by Mastercard, Visa, or AMEX, Check by phone, 
     Discrepancies, Questions, and Comments.

WWW.AUBURNGENERICS.COM  t  800.222.5609  t  248.526.3750 Fax

Generic Item Available          Compare to	 	 Size	 Exp	        List Price      Spec
Amlodipine 10mg		           Norvasc		             500	    09/10		 $18.95	         $12.95

Benzonatate 100mg		           Tessalon		             100	    03/10		 $12.95	          $ 4.95

Carbi/Levo ER 25/100mg	          Sinemet ER	            100	    03/10		 $13.95	          $ 5.95

Glybur/Metfor 5/500mg	          Glucovance	            100	    03/10		 $12.95	          $ 3.95

Levetiracetam 250mg		           Keppra		             250	    06/10		 $39.95	         $21.95

Lisinopril 5mg			            Zestril		           1000	    04/10		 $19.95	          $ 5.95

Lovastatin 40mg		           Mevacor		             100	    06/10		 $13.95	          $ 7.95

Nystatin Susp			            Mycostatin	           Pint	    07/10		 $18.95	          $ 9.95

Ofloxacin 200mg		           Floxin			   50	    05/10		 $99.95	         $24.95

Oxcarbazepine 150mg		          Trileptal		             100	    03/10		 $19.95	          $ 5.95

Ramipril 2.5mg			           Altace		             100	    03/10		  $ 7.95	          $ 1.95

Verapamil SR 240mg		           Calan SR		            500	    05/10		 $84.95	         $29.95

	

T
here was a time when brand 
name companies thought it 
was in their best interest to 
fight generic drugs with the 

belief that they might just go away.  A 
line between brand name drugs and ge-
nerics was drawn in the sand and no one 
would dare cross it.  Things have cer-
tainly changed over the years.  It’s now 
at the point where after over 30 years 
in the generic business, when someone 
asks me what the difference between 
a brand name company and a generic 
company is I can’t come up with a good 
answer, aside from price.

Just last month Teva announced that 
they expect to double their revenues by 
2015 taking their sales to $31 billion 
with profits of over $6 billion for the 
year.  This will make them one of the 
largest drug companies in the world, 
brand or generic. What’s their biggest 
selling drug right now?  Copaxone, with 
2010 sales projected to be almost $3 
billion.  They expect their overall brand 
sales to more than double in the future 
as well.

Teva isn’t the only generic 
company that also makes 
brand name drugs.  Watson 
has 27 brand name drugs 
that account for almost $500 
million in sales or just un-
der 20% of their business.   
Mylan also has a brand divi-
sion.  And while not a lot of 
generic companies have de-
veloped brand name drugs, 
there are many that make 
products for the brand name 
companies.

So if generic companies are making 
brand name drugs what are the brand 

companies doing?  Many are making ge-
nerics.  It’s no secret that one of the largest 
generic companies in the world, Sandoz 
is owned by Novartis, Falcon is owned 
by Alcon, and B&L has their own generic 
division.  Generics have even found an 
important partner with Pfizer after they 
acquired Greenstone when they purchased 
Upjohn.  In an effort to expand this end of 
the business they have signed multi-billion 
dollar international deals with two Indian 

companies to market over 70 products to 
the US and other parts of the world.  
Teva and Pfizer are believed to be the only 
two companies left bidding for German ge-
neric maker Ratiopharm which is expected 
to fetch almost $5 billion.

Which brings me back to my original 
question, if brand companies make 

generics and generic companies make 
brands, what really is the difference, other 
than price?




